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Campaign Objective
Increase awareness among the In The Wind

audience of the benefits of hunting and fishing
for the state of Colorado.

Measurable Goals

Increase education of the benefits of hunting
and fishing measured by impression delivery,
video views and website visits.

KPIs

APrimary: reach, impressions, brand lift and
annual tracker study (September 2020)

Asecondary: clicks (CTR), video views (VCR)
and website visits
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Facebook +
Instagram
3,236,939

YouTube4
,719,922

11,828,106

total digital impressions served

Facebook +
Instagram

4,007
YouTube

4,00

27,676

total clicks captured
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1,439,185 completed views within CTV, Pre-Roll & Audio
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As added value, the team secured an March Madness
NCAA tune-in promo with CBS.
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Winter Park- CWC 820,611 Ad Plays
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Ski Lift digital ads are slated to over deliver on
impressions. As of 3/13, the placement has served
820,611 impressions.
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Bumper ads have captured 61% of YouTube's total
impression delivery with 2,231 clicks. The “Fish” Bumper
ad has generated the most interactions with 1,928

clicks.
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Back from near
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This is the Wild Life

Learn More

Facebook & Instagram reached 649,599 users at an average frequency of 4.
During February, post generated 127,742 engagements.
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Optimizations

Bids: Shifted daily budget toward top-performing
tactics. Adjusted tactic bids based on performance
and scale.

Audiences: Paused lowest performing ad groups
within YouTube and Facebook/IG.

Creative: Rotated creative across tactics on 3/1. Will
continue to optimize between the top performing
creative segments.

DSP: Paused domains and exchanges with low
VCR/CTR performance. Decreased bids to
strategically lower the overall CPM giving the
campaign extra reach.
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