Research Findings: CWC Competitive — Jan. 2020

The below detail outlines other programs like the Colorado Wildlife Council. This document covers local
state programs as well as national reaching efforts

Existing State Updates:

f Michigan: Best-looking education campaign that is most like what CWC is trying to accomplish.
Their website is very clean and organized, and straight to the point regarding the
messaging/mission. Michigan also established July as “Michigan Wildlife Conservation Month” in aim
to promote awareness of the nationally heralded conservation efforts and emphasize the critical role
hunters and anglers play in conserving, managing and protecting Michigan’s wildlife.

o Additionally, Michigan is doing a state-wide wildlife tour held at popular venues where
participants help in creating the Michigan Wildlife Photo Mosaic Wall illustrating how people
are necessary for wildlife management via 8-foot-wide by 4-foot-tall artistic images of

wildlife such as an elk, falcon, wild turkey, Kirtland's warbler and lake sturgeon.

f Maine: “Hunting Works for Maine” is a grassroots organization that exists to promote the strong
economic partnership between the hunting and shooting communities and the local economy of
the state of Maine. They help tell the story of the role hunting and shooting sports play in both the
heritage and economic health of Maine ($213 million spent annually); specifically, that hunting

supports thousands of jobs (nearly 4,000 rural and urban jobs) across the state of Maine.

1 Montana: Montana is educating about conservation, hunting and fishing, but they do not seem to
have a focused campaign like CO and MI. Their website has a lot of content and they seem to
publish a lot of research papers, but the content isn't clearly laid out or easy to find. Additionally, due
to a bit of negative press regarding unethical hunting/trapping behavior and hunting and fishing
violations, one of the main goals for Montana is to increase awareness regarding responsible and

ethical practices.

1 Oregon: The “take a friend hunting” was a Hunter Awareness and Outreach Campaign. Their
education campaign content has accomplished a great deal of awareness (31.5-million impressions
and 142,000 views). They are not doing quite as much in the way of flashy modern websites or

pushing as many campaigns, incentives, and projects as other states.



1 Pennsylvania: Similar to Oregon, Pennsylvania is working to increase awareness regarding the
impacts of hunting and fishing on ecology and wildlife conservation efforts but they are not as

focused or advanced as some of the other states, such as CO, M|, and TN in their efforts.

Additional State Campaigns

1 Tennessee: Tennessee is doing a really great job in their efforts to increase education and
awareness regarding the state’s wildlife, conservation, and natural resources. In addition to original
projects and campaigns to reach non-traditional audiences, such as increasing participation for
folks with disabilities, Tennessee partners and participates in numerous national campaigns such as
becoming an outdoor woman (BOW).

Wyoming: Wyoming has several campaigns and projects related to wildlife conservation,
responsible hunting and angling, and programs that promote understanding and appreciation of
natural resources and their management on lands and waters in the Refuge System. The state has a
few state/non-profit programs which generate funding regarding hunting, finishing, and wildlife
education, conservation, and protection. There is a great deal of negative press around the states
unofficial sport of coyote crushing, as well as improper hunting and trapping issues that the

Wyoming Game and Fish Department is working to correct.

1 Washington: While Washington does provide information regarding the benefits of hunting/fishing in
relation to ecology and conservation, they do not seem to have a focused campaign in the way that
CWC does. Developing some type of program/campaign will be necessary for them in the future.

National Campaigns

There are a couple of national education campaigns that are working towards increasing education and
participation, such as BOW (Becoming an Outdoor Woman), Backcountry Hunters & Anglers,

and the ‘You May Be Surprised to Know This about Hunting’ Infographic Educational Campaign’.
Additionally, the Landscape Conservation Cooperative Network has various education
projects/campaigns related to hunting, fishing, ecology, and conservation.

o BOW (Becoming an Outdoor Woman)

o Becoming an Outdoors-Woman (BOW) is an award-winning outdoors skills program that
welcomes women, ages of 18 to 80+, from all backgrounds to enjoy camaraderie with other
women in a supportive, non-competitive learning environment. Opportunities for women to
enjoy events and the outdoors in a safe, comfortable environment that is conducive to

learning and honing skills.


https://lccnetwork.org/

o Backcountry Hunters & Anglers

(o]

Backcountry Hunters and Anglers was founded in 2004 in Oregon and now 14 years later, they
have more 23,000 faces and is advancing positive change for the nation’s hunting and
fishing heritage across multiple states from Alaska to Washington DC. From its inception, BHA
is now growing the Hunting for Sustainability name to incorporate more programs aimed at
engaging more adult-onset hunters within our chapters and college clubs. They host a ton of
events and release a lot of content (blogs, news articles, podcasts, press releases, videos,
social media, and various ongoing events. Backcountry Hunters & Anglers spur new,
conservation-minded hunters while also engaging with college students who already hunt

and fish. In Fiscal Year 2017 their revenue was $4,902,872 and expenses were $4,142,596.

o The National Shooting Sports Foundation® (NSSF)

(o]

The NSSF generates a ton of content (website, press releases, news articles, events,
projects/campaigns, social media outreach, etc.) regarding the benefits of hunting and
firearms in aims of increasing awareness and participation. The ‘'You May be Surprised to
Know this About Hunting’ campaign was initiated to connect and surprise the non-hunting
public with stories about improved wildlife populations and the conservation efforts of
hunters. The NSSF presented this campaign in a five-part infographic series. The campaign
works to explain hunting’'s connection to the values of today’s socially and environmentally
conscious culture. “You may be Surprised to know... hunters aid the environment” In order to
explain that hunters and environmentalists alike fight habitat encroachment and help to
conserve the health of our ecosystems, NSSF points out that hunters have contributed billions
of dollars to wildlife conservation through a sustainable system of wildlife management. The
infographics were clean and easy to understand, however there was little data regarding the
outcome of this campaign. Additionally, NSSF also maintains a “Hunting Works for America”
initiative developed in 2010 to forge an alliance between sporting organizations and

businesses and workers whose livelihood depends on hunting to survive.

Hunting Works for America state chapters now have more than 500 member partners that
will monitor public-policy decisions and weigh in on hunting-related issues that impact their
respective local economies, including issues impacting jobs derived from the sport. Hunting
Works for America chapters will serve as a vehicle to facilitate important public-policy
dialogue and to tell the story of how America’s hunting heritage positively effects

conservation, jobs and the economy across the United States.



Secondary Addendum:

Updates since previous secondary research dive:

1) Michigan:

Michigan has the best-looking education campaign that is most like what CWC is trying to accomplish. Their
website is very clean and organized, and straight to the point regarding the messaging/mission. Michigan also
established July as “Michigan Wildlife Conservation Month” in aim is to promote awareness of the nationally

heralded conservation efforts and emphasize the critical role hunters and anglers play in conserving, managing and
protecting Michigan’s wildlife.

Additionally, Michigan is also doing a state wide wildlife tour held at popular venues where participants are about to
engage in creating the Michigan Wildlife Photo Mosaic Wall illustrating how people are necessary for wildlife

management via 8-foot-wide by 4-foot-tall artistic images of wildlife such as an elk, peregrine falcon, wild turkey,
Kirtland’'s warbler and lake sturgeon.
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“The more they know how wildlife conservation benefits activities they love — such as camping, canoeing,
hiking, swimming or bird-watching — they will better appreciate that scientific management of our natural

resources is essential to preserving Michigan’s great outdoors for future generations,” -- Carol Rose, former
chair of the nine-member MWC



“I don’t think many hunters realize that they make conservation efforts possible by their buying a hunting or
fishing license, or going out and purchasing equipment. Most don't realize they are the No. 1 reason
conservation takes place in Michigan.” -- Ashley Autenrieth, deer program biologist with the Michigan
Department of Natural Resources.

“Anyone who takes advantage of state land for activities like hiking, bird-watching or mushroom hunting,
they're seeing the results of conservation efforts that are possible because of hunters. The availability of that
land — that’s there because of hunters.” -- Matt Pedigo, chairman of the Michigan Wildlife Council.

1 Michigan's forest, waters, wildlife: funded by hunting and fishing dollars

o 2019: $61 million for wildlife conservation

o When people purchase a hunting or fishing license, they are actually funding wildlife conservation and
management activities across the state. Hunting and fishing licenses — not state taxes — fund efforts to
protect endangered species, maintain wildlife habitats and help keep Michigan’s natural resources
abundant so they can be used and enjoyed for generations to come.

Over $11 billion generated annually for Michigan’'s economy*
171,00 Ml jobs supported by hunting and fishing annually
$35 million for wildlife conservation from hunting and fishing equipment sales in 2018
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$61 million for wildlife conservation from hunting and fishing license sales in 2018
*Data provided by Michigan United Conservation Clubs 2019 report.

1 ‘Michigan wildlife conservation month":
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